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We create ideas that
generate business.

> We are a Creative Advertising Agency.

> Our goal is build brands' future.

> We observe, explore, and discover
strategic opportunities.

> We create global and memorable
communications, piquing interest and
connecting with different audiences.

> We are a strategic communications and
advertising partner because we create
value for brands.

We combine talent
with experience.

STRATEGIC VISION: We observe, explore, and
discover opportunities.

CREATIVITY: We are creative in everything we
do. From start to finish.

EXPERIENCE: We have extensive, rich experience
in multiple sectors.

COMMITMENT: We design branding strategies
built on communications.

TALENT: We align our know-how and
experience with talent.

PERSONALITY: We don't belong to a multinational
corporation. We are what we want to be.
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We design innovative strategies
for brands.

We offer
creatively-conceptualized ideas.

We create unparalleled
communications concepts.

We project our creativity into
Our our ad campaigns.

We develop campaigns, opening

CO m m it m e nt markets to new audiences.

We create new business
opportunities for brands.

We build brands’ futures,
adding value.

A brand that invites
consumers to buy,
instead of simply like.
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Alnovia
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7 Alnova

Naming.

Logo design.

International campaign.

Corporate website.

Challenges

Position Alnova within the international
finance industry as a leader in business
integration and digital transformation.

Solution

Use Accenture’s international partners as
Alnova ambassadors.

Create campaigns to state that the
technological transformation is not “guru”
magic, but rather a competitive necessity.

Impact

The short-term result was: Alnova solutions

were implemented in over 100 financial

institutions and the brand was used in 5 of

the 50 largest banks in the world.

Event for European
distributors.

Challenges

Attract European video game distributors to
tell them about the latest products that
Bandai Namco launched on the market.

Solution

Create three spaces:

Informative space: Present the latest
products that Bandai Namco launched on
the market to European distributors.

Game space: Make a demo area for
distributors so that they could try the games,
creating an environment that emulated the
games themselves.

Entertainment space: Create scenes from
the games where invitees were able to
interact with real characters.

Impact

Bandai Namco Europe recognized it as the
best event held to date, distributor
satisfaction, and 19.8% increase in orders.

CAJA DE AHORROS

ELMONTE

New To the Maxx
television campaign.

Challenges
The objective focused on being viewed as a
bank for everyone and not as a rural savings

bank during a difficult period for savings banks.

Solution
Reposition El Monte as your bank. Modern,
reliable, and close by.

Impact
8-point increase in brand awareness and 17%
increase in new deposit account customers.

[ Let our expetience

GOMEZ-ACEBO § POMBO

ABOGADOS

Logo design.
Development of the
Brand Book.
International campaign.

Challenges
Be known and recognized as a
prestigious firm.

Solucion

Design a communications strategy that
showcased the firm's values: experience,
integrity, innovation, results, professional
excellence, etc.

Impacto
Firm recognized both nationally and
internationally.
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Instituto de.e .
Neurociencias

Logo design.

Print campaign for the launch
of the International
Neuroscience Institute.

Challenges

Make the Neuroscience Institute at Hospital
Quirén San Camilo an international
benchmark for neurosurgery using Spain as
the starting point.

Solution

The campaign was supported by patient
testimonials about Dr. de la Torre, the Chief
of the Neurosurgery Unit. These patients
were operated on by him in the
Multidisciplinary Neurosurgery Unit and
after successful operations, they quickly
recovered both the health and quality

of life they enjoyed prior to the surgery.

Impact
The client did not provide us with data on
the results.

Rebranding to organically
grow network of dental clinics.

Challenges

The challenge here was significant:

* Create a large number of first
appointments to provide sufficient revenue
to be able to implement the company’s
organic growth strategy (open new clinics).

e Compete with the large chains operating
within the sector with a small advertising
spend.

Solution

Create a communications concept that
would be remembered by the target
audience: Imasdentologia. “Going to the
dentist shouldn't be a privilege available only to
the few. Everyone should have the opportunity
to get the best possible care.”

L1 i m% MINISTERIO.
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Television campaign to raise
awareness on the use of
medication.

Challenges

Raise awareness among the population on
the proper use of medicines and encourage
people to discuss the use of medication with
a pharmacist.

Solution
Use an everyday scene to show that the
improper use of medications is no game.

Impact

Notable increase in queries in pharmacies on
the use of certain medications. [Source:
Spanish Ministry of Health]

PRCEVATERHOUSE(QOPERS

Consulting

New corporate identity
campaigns.

Challenges

PwC Consulting had two strategic objectives:

e Differentiate itself from PwC Audit.

® Become leaders in business
transformation.

Solution

Set the communications strategy in Spain by
creating campaigns that position it as the
consulting firm that improves companies’
competitive capabilities, drives technology,
and transforms results.

Impact

A clear differentiation with the audit division
was achieved and it shared leadership of the
market with Accenture.



santalucia
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Logo creation management.
Corporate campaigns.

Challenges

Changing Santalucia’s position: stop being the
funeral insurance specialist and become a
general insurance company so as to grow in
other lines, such as Life Insurance.

Solution

Create a new advertising concept capable of
transmitting to clients the idea of a large,
modern insurance company able to offer them
the product they needed.

This new campaign was “The World,” a proposal
that conveyed the values the insurance
company wished to communicate. With the
slogan “A World of Protection,” it was perceived
as what it had really become: a new company
that offered a world of solutions.

Impact

The campaign was hugely successful. It caused
radical repositioning in customer perception
and had several subsequent versions that
solidified the new corporate image.

Brand awareness increased by 6 points.

<> SANTANA

National and international
campaign launching the
Santana 300.

Challenges

* Recover the investment made in restyling
the old Suzuki-Santana.

e Core objective: sell 3,000 units.

Solution

Position the new Santana 300 as the
authentic 4x4 vehicle and target adventure
seekers.

Impact

The core sales objective for units sold was
surpassed by 49.5%, which entailed over
4,400 Santana 300s in the market and
financial stability for the company.

pr

Brand repositioning television
campaigns.

Challenges

They set two clear strategic objectives for

the company:

e Make Securitas Direct the leader in the
security alarm market.

e Differentiate it from Securitas Seguridad.

Solution
Raise awareness on the importance of
protecting homes and businesses. No
more fear.

Impact

Over 300% increase in calls to the call
center, which caused them to considerably
increase their sales, and, as a result, lead
the security alarm market ahead of
Prosegur.

Clear and sharp differentiation from the
Swedish security and armored car company
Securitas.

smylite

Streaming TV and YouTube
campaign.

Challenges

Generate new customers not requiring
complex treatment and, above all, reach a
young and exclusive target audience.

Solution

Project a fresh and daring image of clear
aligners. Put an end to the old perception
of braces.

Impact

More than 2,500 app downloads during
two-week campaign on streaming TV and
YouTube.



Advertising campaigns that
made a:social impact,

enhancing brands

superso

supermercados

Brand repositioning television
and outdoor campaign.

Challenges

Several challenges that were strategic for the
continuity of SuperSol were set:

e Recover its lost positive image.

* Increase purchases of non-sale items.

e Spread the message of reduced prices.

* Increase average purchase values.

Solution

Reposition the brand as a convenient
supermarket specializing in fresh produce. With
more items and lower prices.

Impact

118% increase in average purchase value in the
first week. Sell different items and recover most
of the lost image by offering more items, better
service, and fresh products.
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Corporate television campaign.
Promotional actions.

Challenges

Two objectives were established:

e Promote Union de Dentista, under the
Unidental brand, in a booming market.

* Provide information about the new
techniques in digital implants and clear
aligners.

Solution

Create brand awareness to achieve the

objectives set:

e New franchisees.

e Generate traffic for the clinics.

e Use technology as a differentiating value
vis-a-vis the competition.

e Show the professionals as a quality guarantee.

Impact

The results obtained were:

e Second place in brand awareness.

e 32 new clinics and 27% more traffic generated.

e Over 250% increase in calls to the contact
center to request an appointment.

LITTLE FISH, NO THANKS. You
should let them grow

Pioneering campaign to instill respect for the
environment in Spain.

THE STRENGTH
OF OIL

One of the 100 largest industrial companies in the
world went public, making millions of people
shareholders.

112. IMMEDIATE
RESPONSE

Slogan of the launch campaign for the 112 Emergency
Service, which was implemented and unified in all
European Union member states.

SPAIN. EVERYTHING
UNDER THE SUN

International campaign that contributed to the
growth of tourism in Spain for the last 30 years.

FUN
WITHOUT DRUGS

Campaign that promoted the National Drug Plan
and helped stop the increase in drug use among
young people.

UNEMPLOYMENT
DESTROYERS

Social initiative campaign, led by both
institutions, to fight against unemployment
and create jobs.



"our ideas build
brands' futures!!

building
brands' future

Creative Advertising Agency

Address:

Ayala, 14 - 28001 Madrid.
Spain

a4 Email:
hablamos@oppera.es

www.oppera.es

LET'S TALK




